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To All Stakeholders in Our Community:

The unprecedented 10-year Community Reinvestment Act commitment of 1996 by
Union Bank of California institutionalizes our intention to help vitalize and empower low- and

moderate-income neighborhoods in the communities where we do business.

We work hard in all our communities to identify community reinvestment opportunities. As part
of our Community Service Action Plan, our Community Development staff actively supports
scores of community groups and participates in hundreds of community outreach events every

year throughout our markets.

This publication is intended to support our outreach efforts by informing our communities about
financial products and services made available by Union Bank of California to low- and medium-income

residents and communities.

Those products and services fall into five broad categories: community economic development,
multi-family housing lending, single-family housing lending, consumer loans and services, and our

Minority/Women Vendor Purchasing Program.

As the executive responsible for Corporate Community Development for Union Bank of California,

I encourage people in our community to contact my office directly with suggestions, comments,

questions or referrals.

Robert McNeely, Senior Vice President

Corporate Community Development
Union Bank of California, N.A.



Community Advisory Board

Mateo R. Camarillo
San Diego, CA

Pete Carrillo
San Jose, CA

Magdalena Cervantes
Alhambra, CA

Rodney Fernandez
Ventura, CA

Cheryl A. Fisher, Esq.
San Diego, CA

The following individuals are members of the 2001 Community Advisory Board (CAB):

Mr. Camarillo has been affiliated with the Chicano Federation for more than 15 years, is
one of the organization’s founders and currently serves as a board member. Mr. Camarillo
has also established several businesses including serving as chairman of Quinto Sol, a
telecommunications and food and beverage consulting company, and Aztlan & Associates,
an organizational development consulting firm. He also served as president of ONE, Inc., a
wireless communications company. Early in his career, Mr. Camarillo worked for

Model Dairy Farms and also owned a McDonald’s franchise. Mr. Camarillo received both

his undergraduate and master’s degrees in social work from San Diego State University.

Mr. Carrillo has been involved for over 30 years in the Mexican and Mexican-American
community, both as a volunteer and in a professional capacity. Currently, Mr. Carrillo is a
partner at Silicon Valley Advisors in San Jose, California, and since 1992 has been
President/CEO for Mexican Heritage Corporation, overseeing the development and
implementation of a cultural community center, garden, and plaza. Mr. Carrillo is also a

commissioner with Silicon Valley Private Industry.

Ms. Cervantes is currently the executive director of New Economics for Women, a non-profit
economic development corporation that focuses on the needs of single parent families, such as
childcare and pre-school education, as well as job and business development and training.

Ms. Cervantes also served as an administrative analyst for the City of Los Angeles in the
departments of Transportation, Environmental Affairs, and Employee Services. She also
worked as a management assistant in the Department of Occupational Health and Benefits for
the City of Los Angeles. Ms. Cervantes graduated with a bachelor’s degree in Chicano studies
from Loyola Marymount University and holds a master’s degree in public administration

from the University of California, Riverside.

Mr. Fernandez is currently the executive director and founder of the Cabrillo Economic
Development Corporation, serving Ventura and Santa Barbara counties since 1982. Prior to
1981, Mr. Fernandez was the executive director for the Cabrillo Improvement Association
where he managed the development of a $12 million, 160-unit planned community
development project. Mr. Fernandez’s extensive community development experience includes
serving as a consultant to Sacramento Mutual Housing, Siete del Norte in New Mexico, and
the Pajaro Valley Community Housing Corporation in Watsonville, California. A graduate of
California State University, Los Angeles, Mr. Fernandez also holds a master’s degree in
community economic development management from Vermont College at Norwich
University. He is also a graduate of the Development Training Institute’s National Internship

in Community Economic Development in Baltimore, Maryland.

Ms. Fisher is the associate director at the Center for Human Resources at San Diego State
University. She is responsible for overseeing all aspects of the center for over 4,000
employees. She is also an instructor in English, psychology, and law for the San Diego

Community College District.



Dr. Ralph Lippman
Toluca Lake, CA

Raul Meyreles
Sacramento, CA

Lynne Joy Rogers
South Pasadena, CA

Vivian L. Shimoyama
Los Angeles, CA

Y. Bill Watanabe
Los Angeles, CA

Dr. Lippman is currently the executive director of the California Community Economic
Development Association (CCEDA), a 200-member clearinghouse for information and
advocacy relating to community economic development. From 1994—1997, Dr. Lippman was
the Los Angeles director of Local Initiatives Support Corporation (LISC), the largest
community development intermediary in the United States with 35 offices nationwide.

Dr. Lippman has over twenty years of experience in the sectors of affordable housing and

community economic development.

Mr. Meyreles is the executive director of La Cooperativa Campesina de California. For the
past 30 years, Mr. Meyreles has been involved in serving rural California as an executive of
multipurpose agencies assisting residents with economic development, housing, employment
and training, and other social services. He has worked as an advisor to the secretary of the
United States Department of Labor on issues affecting rural America and was instrumental in
increasing the federal allocation of funds for California farm workers. Mr. Meyreles is the
recipient of numerous community and civic awards, including commendations from Congress
and the California State Legislature. Most recently, he was recognized for the creation and

implementation of the California Census outreach program.

Ms. Rogers is the director of the Los Angeles Urban League Ron Brown Business Center, which
provides advice and assistance to minority entrepreneurs. The center also helps major
corporations and government agencies develop programs to eliminate barriers to economic
access faced by small, minority- and women-owned businesses. Prior to joining the

Urban League, Ms. Rogers served as consulting director for the Neighborhood Business
Development Center in Los Angeles. Ms. Rogers currently serves as an advisory board member
for Operation HOPE and FAME Renaissance.

Ms. Shimoyama is the Founder and President of Breakthru Unlimited, and is dedicated to
promoting the advancement of women and people of color through her company’s unique
products and consulting services. Ms. Shimoyama has management consulting experience in
financial planning, operations, strategic planning, marketing, and management information
systems. Her company assists companies and organizations in strategic planning, program and
business development, and project management. Ms. Shimoyama is currently the chair of the
board of directors of the National Association of Women Business Owners, L.A. Chapter, and
an appointee of the National Women’s Business Council. She is also a member/advisor of the

Greenlining Institute.

Mr. Watanabe is the executive director of Little Tokyo Service Center and oversees its social
services and community development programs as well as fundraising, board relations and
program development. The Little Tokyo Service Center is a social service agency that serves the
Japanese American and other Asian/Pacific Islander communities with a focus on new
immigrants, low-income residents and other needy populations. Mr. Watanabe has chaired the
California Non-Profit Policy Council and has also served as past president of the Asian Pacific
Policy and Planning Council, a federation of 50 Asian Pacific Service Groups, and is a senior
fellow at the UCLA School of Public Policy.



Union Bank of California, N.A., (UBOC), with assets of $35.2
billion at year-end 2000, is the second largest commercial bank
headquartered in California and one of the 50 largest commercial
banks in the country. UBOC, a wholly owned subsidiary of
UnionBanCal Corporation (NYSE: UB) and a nationally chartered
commercial bank, is regulated by the Federal Reserve Bank and
the Office of the Comptroller of the Currency.

The bank, with 250 full-service banking offices in California, Oregon and Washington,
provides a comprehensive array of personal and commercial financial products and services
to individuals, businesses, government and not-for-profit agencies.

In 1996, when UBOC was formed through the consolidation of The Bank of California
and Union Bank, the bank committed a minimum of 4.5% of assets in Community
Reinvestment Act-related loan commitments and activities.
Based upon the bank’s year-end 1999 assets of $33.68 billion, the
commitment for the year 2000 equated to $1.516 billion. That
sum includes a commitment of 2% of net income in charitable
contributions distributed through the Union Bank of California
Foundation—more than $9 million in the year 2000.

UBOC'’s CRA commitment is managed by the bank’s Corporate
Community Development Department, which reports to the
company’s vice chairman in charge of Community Banking and
Investment Services.

Union Bank of California, N.A.
Community Investments 2000



Consumer Loans and Services

Union Bank of California has created a number of consumer loans and
services to provide people with modern financial tools and to help them

make a transition from unbanked to full banking relationships.
These loans and services include:

Our Cash & Save product, an innovative service offering check cashing as

well as traditional and such non-traditional banking services as electronic
benefits transfer to people in low- to moderate-income neighborhoods, is rapidly growing in
popularity. Between 1999 and 2000, the number of accounts has increased for savings, checking and
benefit transfer service by 46.7%, 56.9% and 23.6% respectively. Since 1997, the number of repeat
check cashing customers has almost tripled, and the number of check cashing customers who have

opened other accounts with our bank has increased by nearly 350% over 3.3 years.

Basic Checking (previously known as the California First Account) is intended for those with minimal
checking needs, low-income individuals and students. There is a $1 minimum to open the account, no

minimum balance requirement, and a $3 monthly service fee.

55 PLUS Checking is designed for anyone at least 55 years of age. There is a $100 minimum to open

the account, no monthly service charge, and no balance requirement.

Direct Banking®, a checking account, is designed
for individuals with at least one electronic direct
deposit to their account each month who prefer
self-service style banking instead of relying upon
banking offices. There is a $100 minimum to open
the account, no monthly service charge, and no

balance requirement as long as a monthly direct

deposit is made.

A new addition to our menu of services to low- and moderate-income customers comes from our
investment in Navicert Inc., which operates 52 Nix Check Cashing outlets throughout South Central
Los Angeles. We are gradually converting these outlets to add UBOC services, including access to
traditional bank accounts and services, as well as ATM access. Although our involvement with Navicert
is relatively recent, dating to 2000, we have noted a significant number of Nix Check Cashing client

conversions to Union Bank of California customers.

Union Bank of California, N.A.
Community Investments 2000
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Nix Check Cashing also provides deferred-deposit
services, frequently called “payday loans.” These
products, which provide short-term cash advances
against post-dated checks, provide an important
service to some inner-city residents. Union Bank
of California has been in the forefront of legislative

efforts to eliminate certain practices of some payday

lenders, including provisions for credit counseling
for repeat customers, an upper limit on fees, and

limits on the number of advances per customer.

For more information, contact any Union Bank of California branch, or visit our Internet site at

<http://www.uboc.com>.

Loans & Services for Non-Profit Organizations

Loans to non-profit organizations comprise an important part of our focus on
community economic development. Union Bank of California exceeded its
$149 million target for loans to community-based non-profit organizations
and financial intermediaries in 2000. We made 127 loans totaling

$154.7 million to non-profits. One-third of our non-profit lending dollars
were for the development of affordable housing units: 435 units in three
projects targeted to low-income seniors, 191 units in two projects targeted

to low- to moderate-income (LMI) families, and
one LMI condominium project. The remaining dollars were split between
community development/service providers, healthcare and health services,
education, cultural/arts programs, and religious organizations.

The Bank’s non-profit lending efforts have recently been expanded through
its retail offices and Government and Not-for-Profit Markets Division.
These offices work with non-profit organizations, state, county, and local
governments to provide the right balance of lending, deposit, and support

services to meet their needs.

For more information call toll-free: (877) 870-3360.

Union Bank of California, N.A.
Community Investments 2000




Single-Family Housing

Union Bank of California offers a number of programs designed to increase
direct loans for low- to moderate-income (LMI) people and in LMI
geographies, causing the number of loans outstanding in this category to
trend upward through the mid- to late-1990’s to a combined total of 6,223
loans and more than $530 million by the year-end 2000.

As housing costs have increased dramatically, the ability to purchase housing

has become increasingly more difficult for low- to middle-income individuals
and families. In 2000, we originated more than 550 loans, totaling more than $70 million, to qualifying
people or in qualifying areas under one of our special programs. While previously, loans were restricted
to properties in identified LMI areas or to people earning less than 80% of the area median family

income, now these favorable home loan programs are available to people earning up to 100% of the area

median family income.

Union Bank of California also recognizes the importance of making loans
for self-help housing projects. In 2000, two such projects were funded: one
$4.2 million loan to construct a 43-unit affordable housing complex
restricted to farm workers, and another $3.7 million loan to construct 24

units—50% of which were restricted to self-help (welfare-to-work) housing. -

We also continue to participate in a number of “silent second” transactions,
in which we make a first trust deed loan and a non-profit organization or
city advances all or part of the borrower’s down payment. We welcome

opportunities to expand into new partnerships.

For more information call toll-free: (866) 825-6267.

Union Bank of California, N.A.
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Multi-Family Housing

Given California’s high housing costs, Union Bank
of California is particularly interested in supporting

non-profit organizations dedicated to providing

basic shelter for low- and very low-income
individuals, and by making loans directly to builders
of affordable housing units. In the year 2000, we
made 23 donations of more than $1 million to non-
profit organizations providing affordable housing,
as well as 15 multi-family affordable housing loans,
totaling $114.7 million—nearly $15 million more
than our target for the year. About one-half of these
loans were targeted for specific uses—five of the 15
were for low-income seniors, one was for farm

workers, and one was for self-help housing.

We are also committed to purchasing low-income housing tax credits through
qualified fund managers, whose goal is to promote affordable housing in our
markets. In 2000, we made over $80 million in low-income housing tax credits

bringing total investments at year-end to more than $297 million.

For more information, contact:

Community Development Finance Division
Union Bank of California

200 Pringle Avenue

Suite 200

Walnut Creek, California 94956

Or call (925) 947-2407.

Union Bank of California, N.A.
Community Investments 2000




Loans for Small Businesses & Small Farms
For the year 2000, Union Bank of California
reported 12,528 small business loans (defined by
the Community Reinvestment Act for reporting
purposes as up to $1 million) totaling

$957 million—an average of approximately
$76,000 per loan. Small farm loans (up to
$500,000) averaged roughly twice as large, as
UBOC reported 312 loans totaling $48.5 million.

While the total number of small business and
small farm loans reported under the Community
Reinvestment Act has nearly doubled over the
period 1996 to 2000, the average loan amount has

been cut almost in half. The declining average

loan amounts are indicative of our efforts to
better meet the credit needs of small businesses. Two products play
significant roles in our small business outreach efforts: the Fast Step

program and the Business Cash Reserve account.

The Bank’s signature Fast Step® program is a self-documenting loan
product for businesses that includes a one-page application for loans up to
$100,000. Fast Step offers both term loan and line of credit alternatives,
which can generally be funded in a few days. We issued our first Fast Step
loan in 1997, and the volume has grown rapidly. With our new online
application for loans up to $100,000, the popularity and utility of our

Fast Step program is expected to continue to grow.

Business Cash Reserve is a credit line tied to a demand deposit account.

Business Cash Reserve accounts are available from a $1,000 minimum to a

maximum of $10,000. These accounts offer small business operators a small
line of credit, as well as overdraft protection up to the credit limit. In 2000, UBOC opened 5,421

Business Cash Reserve accounts, totaling $26.5 million.

Union Bank of California, N.A.
Community Investments 2000




In recognition of the importance of developing businesses owned by
minorities and women, we established a special program, our

Urban Enterprise Banking® (UEB) program, targeted specifically toward
identifying and assisting small businesses that are at least 51% owned and
operated by minorities or women. Features include credit underwriting
standards that focus on the borrower’s primary repayment sources, while
allowing for flexibility in secondary repayment sources, guarantor support,
and length of time in business. We expanded our UEB program through
the introduction of a new Fast Step UEB application and increased
availability through our branch delivery system, which has contributed to
significant increases in loan volume—roughly 300 UEB loans were made in
1999, compared to over 900 in 2000.

Fast Step applications are available online at <http://www.uboc.com>.

Minority & VWomen Vendors

Union Bank of California makes a concerted effort to hire outside vendors
that are majority-owned either by minorities or women. Since the outset of
the program in 1996, spending with women-and minority-owned businesses
climbed to more than 26 percent from approximately 13 percent of total

annual discretionary expenses.

Our Minority and Women Business Enterprise Department continues to

refine and validate its subcontracting reporting process, and facilitates
periodic meetings with majority vendors to
encourage subcontracting opportunities using

minority vendors.

For more information, contact:

Supplier Diversity Department
Union Bank of California

475 Sansome Street, 16th Floor
San Francisco, California 94111

Or call toll-free (800) 821-5351.

Union Bank of California, N.A.
Community Investments 2000




Contributions

The Union Bank of California Foundation, as focal point for the charitable
contributions of Union Bank of California, plays an important role in our

community reinvestment commitment.

The Foundation’s charge is to make charitable contributions each year

totaling up to 2 percent of net income.

Charitable contributions totaled $9,015,172 in 2000, a 4 percent increase
over 1999’s total of $8,676,929.

The Foundation focuses its resources primarily in the strategic categories of education, housing and
economic development. Our goal is to increase giving in those strategic categories without de-funding

worthwhile longstanding grantees in other categories, which include culture and the arts, health, and

the environment.

Whenever practicable, the Foundation targets support to community-based
organizations and programs that serve low-income individuals, with a

special focus on minority populations.

For more information contact:

President, Union Bank of California Foundation
445 South Figueroa Street
Los Angeles, California 90071-1602

Union Bank of California, N.A.
Community Investments 2000




UNION
BANK OF
CALIFORNIA

For additional information and updates,
visit us on the Internet at
<http://www.uboc.com>.
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