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Scope of work:

- Product Positioning

- Campaigns 

- Events

- Collaterals

- TVCs

- Public Relations 

- Facebook Management

•



Case Study: 

Pfizer Prevenar 13 
• Public Awareness Campaign 2012

+ Public Relations

+ Press Conference

+ Vaccination Drive



Prevenar 13

• Prevenar 13 Guerilla “Bug Off!” Campaign

• Bug Off! Fight against the deadly pneumococcal bug. Armed with 

banners, protest boards, headbands and flyers, protesters rallied for 

supporters as they took the streets of Orchard Road as well as the 

train service between Somerset and Orchard. The agency was 

tasked with event conceptualization, design and management as 

well as public relations.

• This was part of a year-long campaign for Prevenar13 to promote 

awareness of pneumococcal disease as well as to launch the Adult 

indication of the vaccine.

Video: www.youtube.com/watch?v=OF_rHZXoFIo

http://www.youtube.com/watch?v=OF_rHZXoFIo


Disease Awareness Video



- Went viral on Facebook 

- Screened at Hospitals and Polyclinics islandwide

Link to Disease Awareness 

Videohttp://www.youtube.com/watch?v=BhpYXruonkg

Disease Awareness 

Video

http://youtu.be/BhpYXruonkg
http://youtu.be/BhpYXruonkg
http://www.youtube.com/watch?v=BhpYXruonkg


Partial Transcript

She was always there for me.

My first steps.

My first failure.

My first violin recital.

My first heartbreak.

My first puppy.

My first love.

My first house.

But not my first child.

My mom passed away a month before I delivered.

She had Pneumonia.

It could have been prevented. So now I protect the ones I love.

My Dad

My Child.

Disease Awareness 

Video



Guerrilla Campaign





Link to Guerrilla Event Video:
http://www.youtube.com/watch?v=OF_rHZXoFIo

http://www.youtube.com/watch?v=OF_rHZXoFIo


Pfizer - SMU Inspirar

Vaccination Drive 



Prevenar 13 
Prevenar 13 - SMU Vaccination Drive

Caring for the Community. In partnership with SMU, there was an 

outreach to the needy elderly in Singapore, where we went 

down to several elder care facilities as well as Kampong Glam’s 
“Sit & Exercise Event” to educate the elderly on the prevalence 
of pneumonia and the importance of vaccination as it is 

contagious and deadly. 

It culminated in a 2-day vaccination drive, for the needy elderly. 

Other than event management and public relations, we also 

created vaccination cards and premiums such as non woven 

bags and tissue packets printed with the campaign message 

and disease information.





Clinic Collaterals - Mirror Invite Card



Facebook 

“Lookalike Contest”



Facebook “Lookalike Contest” Voting Page



Most number of Likes registered was 22 Jan 2013 at 10767



Facebook “Lookalike Contest” Poster

Facebook “Lookalike Contest” Today 

Ear Space Ad



Facebook “Lookalike Contest”

SMRT Hanger

Facebook “Lookalike Contest”

SMRT iView



Website



“Lookalike Contest” 

Radio Ad



Radio Ad

SFX: (Elderly man coughing)

FVO: Dad, did you get vaccinated against pneumococcal disease?

MVO: (Elderly man) What’s that?

FVO: It can be related to pneumonia which can be life-threatening. Children 

under five and adults 50 and above could be at risk, so they are advised to 

get a vaccination to prevent it.

MVO: Let’s get vaccinated and take little Timmy, too. 

MUSIC: (Lively, uplifting)

ANNCR: Protect your loved ones and get vaccinated against pneumococcal 

disease. In celebration of healthy families, join the Lookalike Contest at 

facebook.com/protectyourfamilysg. Exciting prizes to be won!

This health message is brought to you by Pfizer.



PR Results



Total Media Value (Print, Magazine, Radio, TV): Over $750,000/-


